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Blrkenheod Point Outlet Centre

POP UP SPACE

ADVERTISING SPACE

BIRKENHEAD POINT

OUTLET CENTRE

s

CENTRE PROFILE

Centre Type:  Outlet Centre with
Convenience Precinct

Total GLA: 29,454.10m?
Maijor Tenants: Coles and ALDI

Mini Majors:  Hugo Boss, Nike,
Bonds, Kathmandu,
Adairs, Cotton On,
Spotlight, Glue Store

Specialities: 132
Car Parks: 1,395
Annual Sales: $240.2m inc GST

As at May 2015

LOCATION

Birkenhead Point is located on
stunning Sydney Harbour, just 6km
from the Sydney CBD, within the
waterside suburb of Drummoyne.
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ABOUT

Birkenhead Point Outlet Centre is in a
class of its own when it comes to outlet
shopping in Sydney. Magnificently
located on Sydney Harbour and
enjoying Marina views, Birkenhead
Point is the oldest and largest outlet
centre in Sydney with over 120 outlet
stores over three levels along with

a 230 seat food court with outdoor
balcony overlooking the Marina plus a
host of café and restaurant options.

In addition to the Outlet stores,
Birkenhead Point is also home to a
convenience retail precinct. Located

on the ground floor, it is anchored by
Coles and ALDI supermarkets along
with a fresh food precinct and everyday
retail and services including a medical
centre and pharmacy, providing a
central and convenient destination for
local shoppers.

Originally the Dunlop Rubber Factory,
Birkenhead Point was converted to a
shopping centre in the early 1980's.

It is a heritage listed centre and has
maintained its heritage feel throughout
recent redevelopments whilst providing
a modern and sophisticated
shopping environment.
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CENTRE PLAN
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CENTRE PLAN
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SITE LEVEL DIMENSIONS POWER

POP UP CONTACTS

FOR BIRKENHEAD POINT OUTLET CENTRE FOR NATIONAL ENQUIRIES,

ENQUIRIES, PLEASE CONTACT: PLEASE CONTACT:

Name: Joann Chung Name: Luke Taplin

Tel: 02 9080 8136 Tel: 02 9080 8259

Mobile: 0406 227 758 Mobile: 0435 581 851

Email: joann.chung@mirvac.com Email: luke.taplin@mirvac.com

ABOUT MIRVAC

Mirvac is a leading Australian property group, listed on the Australian Securities Exchange (ASX). Mirvac’s investment
portfolio, Mirvac Property Trust, has interests in office, retail and industrial assets, while its development business has
exposure to both residential and commercial projects. With over 40 years experience, Mirvac has an unmatched reputation
for delivering quality products and services across all of the sectors in which it operates.

Disclaimer: The particulars contained in this document have been prepared with care based on data compiled by Mirvac and its consultants in good faith. ‘.’.

Every effort is made to ensure all information is voided of errors at the time of production (August 2015). No warranty is given to the accuracy of the
information contained herein, and this document cannot form part of any contract. We encourage potential lessee’s and licensee’s to satisfy themselves in I I l I rva‘

all respects. Mirvac reserves the right to vary or amend without further notice.



