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1 . 1  C E N T R E  L E A S I N G

Birkenhead Point is a key shopping precinct situated in an impressive waterside metropolitan location, with Sydney 
Harbour as the backdrop. Birkenhead Point is a premium outlet shopping destination.

Located in heritage listed buildings, Birkenhead Point nurtures premium brands in a newly renovated environment 
located just minutes from the Sydney CBD.
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Birkenhead Point is located on Sydney Harbour just 6km from the CBD.

Source: Centre leasing statistics as at 30 June 2016
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1 . 2  T R A D E  A R E A  D E M O G R A P H I C

Located in a newly renovated, heritage listed building, Birkenhead Point nurtures premium brands.

Birkenhead Point has a three defined trade areas:

Birkenhead Point has the second largest trade area of any other regional Shopping Centre in Sydney with a population 
growth in the main trade area forecast at 1.3% or 4,800 new residents per year over the next 10 years and per capita 
income +25% higher than the Sydney Average.

3 5 6 , 3 0 0  R E S I D E N T S

4 . 8  M I L L I O N  I N  S Y D N E Y  A LO N E

1 1 . 5  M I L L I O N  OV E R N I G H T  I N T E R N AT I O N A L 
A N D  D O M E S T I C  TO U R I S T S  I N  2 0 1 4

LO C A L  A R E A  T R A D E

S Y D N E Y  &  S U R R O U N D S

I N T E R N AT I O N A L  
A N D  D O M E S T I C  TO U R I S T S

Source Centre Performance & Market Assessment, URBIS, July 2014 destinationnsw.com.au, September 2014

Sources:
Centre Performance & Market Assessment, URBIS, July 2014
www.destinationnsw.com.au – year ended September 2014
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1 . 2  B R A N D S
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1 . 3  B R A N D S

I N T E R N A T I O N A L
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6+ YEARS
S O L I D  S A L E S  G R O W T H
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Source: Centre performance statistics as at 30 June 2016
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1 . 4  C E N T R E
P E R F O R M A N C E
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OVERVIEW

After a period of revitalisation, Birkenhead Point 
Outlet Centre has become one of two premier outlet 
centres in Sydney. Birkenhead Point’s close proximity 
to the CBD and picturesque location on Sydney Harbour 
afford the centre significant visitation potential. With this in 
mind, Birkenhead Point has developed a tourism strategy 
that raises the profile and positioning of the centre with 
domestic and international tourists.

Birkenhead Point differentiates its shopping 
experience from other outlet centres in Sydney 
through its Harbourside location, close proximity to 
the Sydney CBD and open-air shopping environment.

KEY TOURISM STATISTICS

Domestic - Overnight
Sydney received over 9 million domestic overnight 
visitors for the year ending 30 June 2015 an increase 
of 4.5%. These visitors spent over 24.9 million nights in 
Sydney an increase of 5.6%. ‘Visiting friends and relatives’ 
(VFR) was the largest purpose of visitors to Sydney (38.3%) 
followed by ‘business’ (28.5%) and ‘holiday’ (26.4%). 
‘Eating out’ (67.0%) was the most popular activity 
undertaken by visitors to Sydney, followed by ‘visiting 
friends’ (52.3%) and ‘go shopping for pleasure’ (24.6%).

Domestic – Day Trip
Sydney received nearly 18.4 million domestic 
daytrip visitors down 12.1% for the year ending 
30 June 2015.

1 . 5  T O U R I S M  S T R A T E G Y 

V I S I T O R S  &  N I G H T S

Share of Visitors Share of Nights

YE Jun 14 Jun 15 Jun 14 Jun 15

Origin

Regional 
NSW

42.7% 41.4% 37.5% 36.3%

Sydney 10.0% 9.0% 8.4% 6.0%

Total 
Interstate

52.7% 50.4% 45.8% 42.3%

Victoria 16.7% 18.0% 15.4% 18.9%

Other 
Interstate

13.5% 15.1% 17.2% 19.2%

ACT 6.8% 6.8% 5.9% 5.7%

Other 
Interstate

10.4% 9.7% 15.7% 13.8%

Total 
Interstate

47.3% 49.6% 54.2% 57.7%
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Source: Destination NSW – Travel to Sydney year ended June 2015

25

20

15

10

5

Day Trips (millions)
0

Source: Destination NSW – Travel to Sydney year ended June 2015
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International Overnight Travel
Sydney received nearly 3.1 million international 
overnight visitors for the year ending 30 June 2015 
up 6.1% on the previous year. International overnight 
visitor spending increased 7% to $67.3 million. 
‘Holiday’ (38.7%) was the largest purpose of trips for 
international visitors to Sydney, followed by ‘visiting 
friends and relatives’ (34.7%) and ‘business’ (11.3%). 
Eating out was the most popular activity undertaken by 
international visitors to Sydney (46.1%) followed  
by ‘visiting friends’ (39.6%) and ‘go shopping for 
pleasure’ (17.5%).

1 . 5  T O U R I S M  S T R A T E G Y 
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S H A R E  O F  I N T E R N A T I O N A L  
V I S I T O R S  T O  S Y D N E Y

Rank Origin YE Jun 14 YE Jun 15

1 Mainland China 14.2 16.7

2 New Zealand 11.6 11.2

3 USA 10.2 10.1

4 United Kingdom 10.6 9.9

5 South Korea 4.9 4.9

6 Japan 4.8 4.2

7 Germany 3.5 3.7

8 Singapore 3.6 3.4

9 India 2.5 3.2

10 Hong Kong 3.3 3.1

11 Canada 2.5 2.5

12 Malaysia 2.5 2.3

13 France 2.5 2.3

14 Indonesia 1.9 1.9

15 Taiwan 1.9 1.7

16 Italy 1.4 1.3

17 Thailand 1.1 1.1

18 Philippines 1.0 1.0

19 Switzerland 1.0 1.0

20 Ireland 0.9 0.8

21 Netherlands 0.8 0.8

Other Asia 1.7 1.9

Scandinavia 1.9 1.8

Other Europe 2.8 2.7

Other Countries 5.4 6.5

Source: Destination NSW – Travel to Sydney year ended June 2015

Jun 11YE Jun 12 Jun 13 Jun 14 Jun 15

I N T E R N A T I O N A L  O V E R N I G H T  T R A V E L

O R I G I N : 
S H A R E  O F  V I S I T O R S  T O  R E G I O N
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1 . 5  T O U R I S M  S T R A T E G Y 

BIRKENHEAD POINT TOURISM STRATEGY

•	 Birkenhead Point will target domestic daytrip, 
domestic overnight and international overnight 
visitors, emphasising our close proximity to the 
Sydney CBD and waterside location on the  
Sydney Harbour.

•	 We will reach out to tourism suppliers via relevant 
industry associations including Destination NSW,  
Visit Sydney and Tourism Australia.

•	 We will inform, educate and update Sydney 
accommodation managers, concierges, tour 
operators, tourism media and coach companies 
about Birkenhead Point.

•	 We will engage with tourism operators via 
participation in relevant trade seminars to showcase 
Birkenhead Point and promote the centre via digital 
tourism mediums.

T O U R I S M  A DV E R T I S I N G
•	 To ensure Birkenhead Point Advertising is reaching as 

many domestic and international tourists as possible 
the following media is used:

Various Tourism Magazine, Maps and Brochures
•	 From December 2015, Birkenhead Point will 

advertise in tourism publication “Welcome to 
Australia”. This publication distributes 20,000 copies 
annually which are placed in the rooms of luxury 
hotels across Australian Capital Cities along with 
being placed in all QANTAS first class, business class 
and chairman’s lounges in Australia, New Zealand, 
Thailand, Singapore, Hong Kong and Honolulu. 
This publication has a readership of approximately 
7.8million people.

•	 Since July 2015, Birkenhead Point has advertised in 
the “Sydney Where Magazine” which has a monthly 
distribution of 38,000 copies and a readership of 
over 200,000 people via 3 to 5 star hotels across 
the Sydney CBD.

•	 Over the summer months (December 2015 – March 
2016), Birkenhead Point will advertising in Time Out 
Sydney’s “Summer Visitor Guide” which is distributed 
to 3 to 5 Star Sydney Hotels and via key tourism 
outlets and newsagencies across the Sydney CBD. 
This publication distributes 30,000 
copies and has a readership of over 100,000 people.

•	 Since July 2015, Birkenhead Point has been included 
in the Sydney Concierge Map, which are distributed 
through the Concierges within all the 3-5 star hotels 
across Sydney. 

Hello Sydney! Visitor and Tourist Discount Card
•	 Launched in December 2015, Hello Sydney! is a 

partnership between Birkenhead Point Outlet Centre, 
Harbourside and the Sydney iVenture Card providing 
an all-inclusive Sydney pass, offering discounts on 
shopping, dining and various Sydney attractions.

•	 Hello Sydney! is promoted via “Sydney Where 
Magazine”, Trip Advisor, Concierge Desks, Direct 
Marketing at key tourist locations across the Sydney 
CBD, in-centre at Birkenhead Point and Harbourside 
Shopping Centre along with via it’s dedicated 
website www.hello.sydney 

Sydney CBD Connectivity
•	 Birkenhead Point is easily accessed from the Sydney 

CBD via State Transit Buses that travel direct from the 
city, along Victoria Road.

•	 Birkenhead Point offers coach and bus packages and 
has formulated a Tourist Coach Management Plan 
to engage with operators promoting the retail mix, 
Hello Sydney and manage passenger set-down, pick-
up and coach parking.

•	 The centre taxi rank is conveniently located on 
Roseby Street with direct centre access.  A taxi 
transfer is a relatively affordable travel option to 
Birkenhead Point due to our close proximity to the 
Sydney CBD.

•	 The Hello Sydney! Shopper Hopper ferries  
customers between Circular Quay, Birkenhead Point 
Outlet Centre and Harbourside 7 days a week.  
Visit www.hello.sydney for more information.

•	 Water Taxis can be arranged for pick at various wharf 
on the Sydney Harbour and Parramatta River with 
direct access to the Centre via the set down at the 
Birkenhead Point Marina.
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2 . 0  C E N T R E  P L A N S

P R O M E N A D E
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MALE BATHROOMS
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LIFT
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CHILDRENS PLAYLAND

Represented as at November 2016
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L E V E L  O N E

G R O U N D  L E V E L

2 . 0  C E N T R E  P L A N S

KEY

MALE BATHROOMS

FEMALE BATHROOMS

DISABLED BATHROOMS

PARENTS ROOM

ESCALATOR / TRAVELATOR

LIFT

STAIRS

CHILDRENS PLAYLAND

TOP JUICE
K11 THE 

BARBER SHOP
K10

MOBILE EXPERTS
K12

BODY HAVEN
MASSAGE
SHOP 143

STYLE PLUS
HAIRCUTS
SHOP 145

DONUT KING
SHOP 144

JEAN LOUIS JOSEPH
DELI CAFE
SHOP 146

HERO SUSHI
SHOP 153

MICHEL’S
PATISSERIE
SHOP 152

4P
CUCINA

SHOP 151

HOKKA HOKKA
SHOP 154

LA PETITE
SHOP 149

FOOD COURT
230 SEATS 

GOZLEME
TURKISH 
HOUSE

SHOP 158

MOOBOKBAA
SHOP 157

SUBWAY
SHOP 155

BIRKENHEAD
DRY CLEANING 
& ALTERATIONS

SHOP 109

JASMINE ASIA MARKET
SHOP 114A

FLIGHT
CENTRE

SHOP 110
LIQUORLAND
SHOP 111 RISE

BAKE HOUSE
SHOP 111A

CRAIG COOK’S
PRIME QUALITY

MEATS
SHOP 113A

BEL FRESCO
SHOP 113

SHOP 101

KIOSK
114B

NEXTRA
NEWSAGENCY

SHOP 125
PAPAYA

SHOP 126/127

EB
GAMES

SHOP 129
DOLLAR KING

SHOP 130–133

BIRKENHEAD MEDICAL CENTRE
SHOP 134 / 135

AMCAL CHEMIST
SHOP 136

II POLLO 
CHICKEN

SHOP 156

MY LITTLE
POSY

SHOP 112

MARINA

Travelator to 
YELLOW LEVEL CARPARK

GREEN LEVEL
CARPARK

Alternate Entry

To ALDI

To ALDI
only

ROSEBY ST

STORAGE

STORAGE

STORAGE

FOOD COURT
BALCONY

Represented as at November 2016
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L E V E L  T W O

L E V E L  O N E

2 . 0  C E N T R E  P L A N S

KEY

MALE BATHROOMS

FEMALE BATHROOMS

DISABLED BATHROOMS

PARENTS ROOM

ESCALATOR / TRAVELATOR

LIFT

STAIRS

CHILDRENS PLAYLAND

SEED HERITAGE
SHOP 190/191 BENDON

SHOP 172

MIMCO
SHOP 175/176

PETER
ALEXANDER
SHOP 177

NINE WEST
SHOP 1/2

FURLA
SHOP 3/4

L'OCCITANE

SHOP 5

HOT
TIMES

PERFUME
SHOP 6

CRABTREE
EVELYN
SHOP 7

SIMONE
PERELE
SHOP 8

BASLER
SHOP 9

GLORIA
JEAN’S
COFFEE

SHOP 11

PORTMANS
SHOP 13

CALVIN KLEIN
SHOP 16

CONNOR
SHOP 183

INVY
SHOP 18

SUNGLASS 
HUT

SHOP 20

ORIGINALE
JEWELLERY
SHOP 21

PRIMAVERA
ESPRESSO

BAR
SHOP 22

ZIERA
SHOP 202

BLUE
ILLUSION
SHOP 203

METALICUS
SHOP 210

SUNBURN
SHOP 209

CUE
SHOP 208

REVIEW
SHOP 207FU

SE
 S

ILV
ER

KIO
SK

 K4
TIE

 CI
TY

KIO
SK

 K2

LORNA
JANE

SHOP 186/187

BODHI MIND
MASSAGE & 

ACCUPUNCTURE
SHOP 188

DIANA
FERRARI

SHOP 192/193

MERREL CAT
SHOP 173/174

WITCHERY
SHOP 170

DECJUBA
SHOP 189

CHEMIST 
WAREHOUSE

SHOP 25

SPRINGFIELDS
SHOP 23/24

OAKLEY
VAULT

SHOP 26

DRUMMONYNE
TOY SHOP
SHOP 28

FRENCH
CONNECTION
SHOP 201A 

ANNA THOMAS
SHOP 211

THE
SUNGLASSES

FACTORY
SHOP 180 SANDLER

SHOP 184

VAN HEUSEN
SHOP 185

SHOP 27

FOREVER
NEW

SHOP 205

COUNTRY
ROAD

SHOP 206

POLITIX
SHOP 181/182

YD
SHOP 178/179

LIBERTY 
SHOES

SHOP 19

NIKE
SHOP 15

CRUMPLER
SHOP 10

ROSEBY ST

MARINA

BLUE LEVEL
CARPARK

ENTRY

Alternate Entry

STORAGE

LOADING
DOCK

STORAGE

STORAGE

STORAGE

Represented as at November 2016
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ROSEBY ST

MARINA

PETER JACKSON
SHOP 66A

SABA/SPORTSCRAFT
SHOP 67

LAURA
ASHLEY

SHOP 69/70

LEVI’S
OUTLET

SHOP 73

CAFÉ BIRKENHEAD
SHOP 70A

FASHION POP-UP
SHOP 56

BAKU SWIMWEAR
SHOP 53

RALPH
LAUREN

SHOP 90/91

OXFORD
SHOP 78/79

HERRINGBONE
SHOP 64A

MJ BALE
SHOP 65

AQUILA
SHOP 66

SHOP 52

BONDS OUTLET
SHOP 71/72

BROOKS BROTHERS
SHOP 76/77

CAMPER
SHOP 74

AU
ST

RA
LIA

N
LIF

ES
TY

LE
K 0

06

BLOSSOM
CAFE

SHOP 63

ESPRIT
SHOP 46

TOMMY
BAHAMA
SHOP 42

LINDT
SHOP 41

ARMANI
OUTLET

SHOP 39

RON BENNETT
SHOP 64

FILA
SHOP 45

AUTHENTICS
(CONVERSE)

SHOP 44

HUGO BOSS 
SHOP 37/38

VICTORIA’S
SECRET

BEAUTY &
ACCESSORIES

SHOP 36
OROTON
SHOP 35

INSPORT
SHOP 32

UGG LIFESTYLE
SHOP 31

INDUSTRIE
SHOP 54

TOMMY
HILFIGER
SHOP 75

GAZMAN
SHOP 68B

FL
IN

DE
RS

 L
 ES

PR
ES

SO
 W

IN
E B

AR
K 0

07

INFO DESK

SPOTLIGHT
SHOP 100

SHOE WAREHOUSE
SHOP 30

GLUE/TOPSHOP
SHOP 50

FASHION POP-UP
SHOP 55

MAIN ENTRY Alternate Entry

STORAGE
STORAGE

STORAGE

KEY

L E V E L  T H R E E

L E V E L  T W O

2 . 0  C E N T R E  P L A N S

MALE BATHROOMS

FEMALE BATHROOMS

DISABLED BATHROOMS

PARENTS ROOM

ESCALATOR / TRAVELATOR

LIFT

STAIRS

CHILDRENS PLAYLAND

PREMIUM / INTERNATIONAL 
BRANDS

Represented as at November 2016
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CORNINGWARE,
CORELLE, PYREX

SHOP 327

SHERIDAN
SHOP 326

VILLEROY & BOCH
SHOP 325

ADAIRS
SHOP 300A

COTTON ON
MEGA

SHOP 300B

 
 To Spotlight only

NIKE GOLF
SHOP 336

MACPAC
SHOP 337

PEARL
NAILS

SHOP 338

MUFFIN
BREAK

KIOSK K5
SPLAT

SHOP 339

KATHMANDU
SHOP 340

ICEBREAKER
SHOP 330/331

JEANS
WEST

SHOP 332

SUPERDRY/FINAL DAYS
SHOP 333

MOUNTAIN DESIGNS
SHOP 314 / 334

NEW BALANCE
SHOP 313

BED BATH ‘N TABLE
SHOP 308 / 309

VALLEYGIRL
SHOP 306 / 307

ASICS
SHOP 303

PUMA
SHOP 301

LEE WRANGLER
SHOP 302

CAFFE 
CHERRY BEANS

SHOP 328

THE
NORTH
FACE

SHOP 304 / 305

GAP
SHOP 311 / 312

CROCS
SHOP 335

SPOTLIGHT
SHOP 100

Bridge to 
CARPARK

ENTRY

STORAGE AREA

STORAGE AREA

STORAGE STORAGE

ROSEBY ST

MARINA

L E V E L  T H R E E

L E V E L  T H R E E

2 . 0  C E N T R E  P L A N S

KEY

MALE BATHROOMS

FEMALE BATHROOMS

DISABLED BATHROOMS

PARENTS ROOM

ESCALATOR / TRAVELATOR

LIFT

STAIRS

CHILDRENS PLAYLAND

Represented as at November 2016
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MIRVAC

C O N T A C T
Sepideh Vahdat
E	 sepideh.vahdat@mirvac.com
T	 0459 821 997
mirvacretail.com.au

A B O U T  M I R V A C

Mirvac is a leading Australian property group, listed on the Australian 
Securities Exchange (“ASX”). Mirvac’s investment portfolio has interests  
in office, retail and industrial assets, while its development business  
has exposure to both residential and commercial projects. With over  
40 years of experience, Mirvac has an unmatched reputation for 
delivering quality products and services across all of the sectors in  
which it operates.

Disclaimer The particulars contained in this document have been 
prepared with care based on data compiled by Mirvac and its 
consultants in good faith. The retail strategy and vision are indicative 
in nature and represent the current retail plan for the centre as at 
November 2016. Every effort is made to ensure all information is void 
of errors at the time of print. No warranty is given to the accuracy of 
the information contained herein, and this site cannot form part of 
any contract. We encourage potential lessees’ and licensees’ to satisfy 
themselves in all respects. Mirvac reserves the right to vary or amend 
without further notice. 


